INDIA’S BIGGEST COCKTAIL FESTIVAL
2024 - 2025
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OVERVIEW




ICW is a dynamic and immersive celebration of the growing cocktail culture in India. Launched in 2019,
the festival has seen tremendous success with 3 consecutive seasons and 8 editions across four cities and
IS NoW set to expand into new markets. The festival spans over 10 days, offering an array of exciting
experiences such as special menus, cocktail crawls, mixology classes and workshops at noteworthy bars

IN the city. It culminates into a two-day Cocktail Village that showcases over 25+ brands, live & electronic
mMusic acts, cocktails on tap, alcohol-infused gelato bar and much more.



Attended by
55,000+
cocktail lovers!

Mumbai,
Bengaluru,
Delhi NCR
Goa

4 Seasons
12 Editions

45 Million+
Impressions

Over 2,20,000
Cocktails have
been savored at
past editions
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International and Local Takeovers \'\9 30+ Bar Pop-Ups

AND MUCH MORE! CHECK OUT THE ENDLESS FUN @INDIACOCKTAILWEEK



LAST SEASON,

ICW N
“EATURED INCREDIBLE
ARTISTS WHO

LIT UP THE STAGE!
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30TH NOVEMBER
& 1ST DECEMBER
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2024
: JIO WORLD GARDEN, BKC

HYDERABAD

21ST DECEMBER &
22ND DECEMBER
2024

ONE GOLF

1ST FEBRUARY &
2ND FEBRUARY
2025

TBA

BENGALURU
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OFFERING INNOVATIVE COCKTAILS AND A DYNAMIC EXPERIENCES
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CURATED
FOOD STALLS

By City's Best
Restaurants

ICW GELATO
PARLOR

RETAIL
ALLEY



CUSTOMIZATION
STATION

Engraved with your
name or choice

DIY BOOTH

Fluid Art and more g

FUN
ACTIVITIES

"~ Tarot Reading,
Glitter Art, and
more!



OOP ON WHAT'S
THE
EDITION!




SECRET
SPEAKEASY

Within India's largest
cocktail festival, exists a
secret experience.

A hidden entrance that
leads to an exclusive
party. It is concealed from
plain view, adding an
element of mystery and
excitement. The secret
party will feature
cocktails and immersive
engagements.

COCKTAIL
MASTERCLASS

Guided by the expertise of
renowned bartenders,
elevate your mixology
skills as you learn insider
tips and tricks of their
sighature drinks!



GAMING
ARENA

A variety of games
ranging from classic
arcades to VR
experiences, Air Hockey
and beyond are open for
brands to creatively
showcase their identity in
a fun and unique
manner!

Step into the ICW merch
booth, where you'll find
exclusive ICW products.
We're also opening our
doors to brands eager to
showcase and sell their
unigue merchandise at
the festival, creating an
exciting marketplace for
all attendees!



RAISING A

TOAST

A tasting alley adorned with a rich selection of both
International and Homegrown beers and wines,
encouraging enthusiasts to uncover an exciting world
of flavors from across the globe while expanding their
knowledge and palatte.
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e Influencer Marketing
e Partner Channels

e Public Relations

e Social Media

e Blogs

e Food Communities

INTEGRATED
MARKETING
PLAN

) ) @INDIACOCKTAILWEEK
- il



https://www.instagram.com/indiacocktailweek/
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INFLUENCER
MARKETING

Influencer marketing leverages the reach and influence of
ICW to promote the festival and the brands with Pre-buzz
amplification with ICW PR Hamper, On-ground Coverage,
Post Coverage, etc.

PUBLIC
RELATIONS

ICW joins forces with editorial and coverage platforms to
unveil the festival dates, participating brands, performing
artists, and activities. This collaboration aimed to captivate a
broader audience and elevate the festival's image.

BLOGS

Blog posts allows us to produce high-quality content that
educates and entertains readers, strengthening brand
authority with consumer contest and fostering
community engagement.

PARTNER o 2 o
CHANNELS ,©

We collaborate with brands to create cohesive messaging
across multiple platforms, maximizing audience
engagement and brand recognition.

SOCIAL (#
MEDIA QC"&

ICW social media content enables stakeholders to deliver
tailored messages that captivate audiences and drive
meaningful interactions.

FOOD
COMMUNITIES

Food communities unite enthusiasts and professionals
alike, fostering discussions, sharing recipes, and promoting
culinary experiences.
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PRESS
OVERAGE

LAST SEASON
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Home » FOOD » Discover

Get Ready To Shake It Up As India
Cocktail Week Returns To Mumbai,
Bigger & Bolder!

Join a vibrant fusion of mixology, music, and
culture as top global brands, bartending
rds, and music maestros converge for a
ekend of flavour exploration and

oM

#indiacocktailweek ZICW Mumbai

Curly Tales - Mum

Fourth edition of India
Cocktail week to kick-start at
Bengaluru

HBI Staff | Mumbai @ January 31, 2024

India Cocktail Week (ICW), the country’s premier
celebration of cocktail culture, is gearing up for its
highly anticipated fourth edition in Bangalore.
Taking place at Jayamahal Palace between
February 3rd and 4th, this
extravaganza promises a delightful ﬁ: of

weekend

cocktails, music, and entertainment.

Hospitality Biz India

India Cocktail Week Returns in
Grandeur for the 2024 Delhi
Edition

Beverage Business Mews

Join India’s Biggest Cocktail Festival Featuring

Over 25 Top Brands, Dynamic Artist
Performances, Global Bar Takeovers and
Beyond!

New Delhi, March 2024: The premier

celebration of cocktail culture in the nation,

Beverage Business News

India Cocktail Week is
back with its second
edition in Mumbai

Updated on: 21 November,2023 11.05 AM IST | Mumbai

mid-day online correspondent |

< MID-DAY.COM

#indiacocktailweek #1CW Mumbai

The cocktail festival is a testament to the
growing cocktail culture in the country. India
Cocktail Week brings together cocktail
enthusiasts, spirits industry professionals,
brand representatives, tastemakers, lifestyle
and beverage bloggers, influencers, music
enthusiasts, and curious consumers for a one-

of-a-kind experience
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INDIA'S BIGGEST
COCKTAIL FESTIVAL

IS BACK |
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After Bengaluru And Delhi, ICW
Is Finally Coming Goa; Get Set

For Beachfront Bliss & Boozy
Delights!

Cheers to an unforgettable experience
at ICW Goa!

by Mallika Khurana Updated: March 19, 2024
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BRANDS ENGAGED SO FAR
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ASSOCIATING

BRAND

PREVIOUS SEASONS

R
vedica

Himalayan Spring Water

HYDRATION PARTNER
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STYLED BY

VERO MODA

SPONSOR PARTNER

MIXER PARTNER

@ tinder

MUSIC PARTNER

TICKETING PARTNER
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WMS is a multi - faceted company which is into brand activations, event production, curating nightlife experiences and
artist bookings.

We have over a decade of experience having hosted events across the country for leading global and homegrown brands.
WMS also produces music experiences along with its IPs such as India Cocktail Week and Toast Wine And Beer Festival.
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Established in 2012, Passcode hospitality is a boutiqgue hospitality firm that has quickly become one of the brand
leaders in the F&B industry in India. The company owns and operates various brands in the Indian capital city: PCO,
ATM, Ping's Cafe Orient, PDA, SAZ, Jamun, and members only-club A Ta Maison. Since its inception, the firm has
specialised in finding and filling niches in the dynamic food and beverage spaceby creating original concepts and

experiences for diners..

ABOUT THE TEAM






